Saturday = Community & Awareness Day
Why Saturday?

Saturday is when audiences scroll more casually and have time to engage with community-driven and awareness content. It's the perfect
day to show responsibility, social connection, and brand values while still staying light and approachable.

Themes for Saturday

&l CSR/ Social Impact Post 1 Eco Awareness / Sustainability Tip £ Community Engagement (Festivals, Events, Local)

] Customer Shoutout / UGC (User-Generated Content) ] Awareness Day Tie-In (World Environment Day, etc.)
21 Quote / Inspiration (Weekend Motivation)

How These Themes Help

Saturday’s themes highlight values, awareness, and community connections.

e CSR & Eco Posts show responsibility and align with global buyer expectations.
e Community + Customer Shoutouts humanize the brand and build loyalty.

e Awareness Days & Quotes create relatability and easy engagement.

Together, these posts make the brand feel responsible, connected, and approachable on weekends.



.l Theme: L CSR/ Social Impact Post

Content Options:

e Static: Brand’s contribution to a social cause.

e Carousel: “3 ways we support our community.”

e Reel: Short CSR activity clip.

e Infographic: Impact numbers (e.g., X trees planted, X meals donated).
Focus: Company / Community
Audience: Export Buyers, Local Community, Partners
SM Fact:

e CSR posts boost positive brand sentiment by 40%.

e CSR content is like a handshake — it builds goodwill before business.

Why Saturday: Perfect for community-focused storytelling when audiences have more browsing time.

Platform Priority: Best on LinkedIln @11 AM. Also share on Instagram @6 PM and Facebook @1 PM.



1 Theme: @ Eco Awareness / Sustainability Tip

Content Options:

e Carousel: “How to reuse containers smartly.”
e Reel: Recycling tips demo.
e Static: Eco fact + product image.

e Infographic: Global eco stat + brand message.
Focus: Customer / Global Audience
Audience: End Users, Export Clients, Eco-Conscious Buyers

SM Fact:

e Eco posts see 20% higher reach.

e Talking eco is like adding “organic” to food — it attracts more attention.

Why Saturday: Casual scrollers are more open to awareness-driven messages.

Platform Priority: Best on Instagram Carousel @3 PM. Also share on LinkedIn @10 AM and Facebook @7 PM.




=l Theme: ¥ Community Engagement (Festivals, Events, Local)

Content Options:

e Static: “Happy Pongal from 4M Packs.”
e Carousel: Brand’s festive moments.
e Reel: Short cultural clip (local celebration).

e Infographic: How packaging supports events.

Focus: Community / Brand Personality
Audience: Local Buyers, General Audience

SM Fact:

e Festival/community posts get 50% higher shares.

e A festival greeting is like a smile — small but instantly connects.

Why Saturday: Weekend vibes align with cultural and community connections.

Platform Priority: Best on Instagram @10 AM. Also share on Facebook @9 AM and Linkedin @11 AM.




] Theme: ¢4 Customer Shoutout / UGC

Content Options:

e Photo: Customer using product (tag them).
e Carousel: “Best customer setups of the week.”
e Reel: Customer video clip.

e Static: Thank-you post.

Focus: Customer Recognition
Audience: Buyers, End Users

SM Fact:

e UGC posts increase engagement by 28%.

e A customer shoutout is like applause — it makes the community feel valued.

Why Saturday: Weekends are best for light, people-focused recognition posts.

Platform Priority: Best on Instagram Reels @7 PM. Also share on Facebook @12 PM and LinkedIin @2 PM.




=] Theme: %7 Awareness Day Tie-In
Content Options:
e Static: “World Food Safety Day” post with product tie-in.
e Carousel: Awareness facts + call-to-action.
e Reel: Animated “Did you know today is __ ?” clip.

e Infographic: Awareness day stats + brand angle.

Focus: Global Awareness
Audience: General Public, Buyers, Industry

SM Fact:

e Awareness day posts get 35% more impressions with hashtags.

e It's like joining a global conversation — you’re seen as part of the movement.

Why Saturday: Awareness posts fit perfectly on casual weekends when trending hashtags get attention.

Platform Priority: Best on Instagram @11 AM. Also share on Linkedln @9 AM and Facebook @1 PM.




21 Theme: Quote / Inspiration (Weekend Motivation)

Content Options:

e Static: Weekend positivity quote.
e Carousel: Quote + short explainer.
e Reel: Animated text with music.

e Story: Short motivational one-liner.

Focus: Mixed (Brand + Engagement)
Audience: General Audience, Staff, Partners

SM Fact:

e Motivational posts get 2x more saves on weekends.

e A weekend quote is like a coffee boost — refreshing and light.

Why Saturday: Ends the week with positivity and keeps the brand visible.

Platform Priority: Best on LinkedIln @9 AM. Also share on Instagram Stories @10 AM and Facebook @8 AM.




2] Backup Options (if you want to swap)

] & Local Business Collaboration Post
Feature a partner/local business that uses 4M Packs. Collaboration = community reach boost.

2! g Behind-the-Scenes Fun Post (Weekend Mood)
Show fun side of the team on a Saturday. Human touch = stronger connection.



