
​Sunday = Light Inspiration & Reflection Day​
​Why Sunday?​

​Sunday is when audiences are more relaxed, reflective, and open to light, creative content. It’s the best day to post​​inspirational, storytelling,​
​and design-focused content​​that keeps the brand visible without being heavy or pushy.​

​Themes for Sunday​

​1️⃣ Global Inspiration Story  2️⃣ Brand Storytelling Post  3️⃣ Creative Design Showcase 4️⃣ Customer Appreciation / Thank You​
​5️⃣ Teaser for Next Week (Coming Soon) 6️⃣ Industry Inspiration (Global Packaging Story)​

​How These Themes Help​

​Sunday’s themes are designed to​​wrap up the week with inspiration and relatability​​.​

​●​ ​Global Inspiration & Industry Stories​​spark curiosity and show global awareness.​

​●​ ​Brand Storytelling & Customer Appreciation​​humanize the company and build emotional connections.​

​●​ ​Creative Design Showcases​​entertain while reinforcing packaging credibility.​

​●​ ​Teasers​​ensure anticipation for the coming week.​

​Together, these posts keep the brand​​visible, positive, and memorable​​even on a slow-scroll weekend.​



​1️⃣ Theme: 🌍 Global Inspiration Story​
​Content Options:​

​●​ ​Carousel: “How packaging innovations in Japan inspire the world.”​

​●​ ​Reel: Highlight of a global packaging case study.​

​●​ ​Static: Fact + visual from another country.​

​●​ ​Infographic: “3 packaging ideas from global markets.”​

​Focus:​​Industry Inspiration​
​Audience:​​Export Buyers, Professionals, Curious Audiences​

​SM Fact:​

​●​ ​Global trend posts boost shares by​​30%​​.​

​●​ ​A global story is like travel — people love learning from outside their circle.​

​Why Sunday:​​Weekend readers enjoy light, global knowledge that inspires.​

​Platform Priority:​​Best on LinkedIn @9 AM. Also share on Instagram @5 PM and Facebook @12 PM.​



​2️⃣ Theme: 📖 Brand Storytelling Post​
​Content Options:​

​●​ ​Carousel: “Our first order back in 2011.”​

​●​ ​Reel: Founders/Team short story.​

​●​ ​Static: Then vs Now product highlight.​

​●​ ​Infographic: Short timeline story.​

​Focus:​​Company Story​
​Audience:​​Distributors, Local Buyers, Export Clients​

​SM Fact:​

​●​ ​Storytelling posts get​​20% more comments​​than static product posts.​

​●​ ​A story is like a memory shared — it builds connection beyond business.​

​Why Sunday:​​Relaxed day = audiences have time to read and connect with the brand story.​

​Platform Priority:​​Best on LinkedIn @10 AM. Also share on Instagram @6 PM and Facebook @1 PM.​



​3️⃣ Theme: 🎨 Creative Design Showcase​
​Content Options:​

​●​ ​Carousel: Creative packaging designs/layouts.​

​●​ ​Reel: Slow-motion product styling video.​

​●​ ​Static: High-contrast product visual.​

​●​ ​Infographic: “Top 3 design inspirations from 4M Packs.”​

​Focus:​​Product Creativity​
​Audience:​​Restaurants, SMEs, Creative Buyers​

​SM Fact:​

​●​ ​Creative showcases improve saves by​​35%​​.​

​●​ ​A design post is like an art gallery — people enjoy and share what looks good.​

​Why Sunday:​​Visual, fun posts align with weekend leisure scrolling.​

​Platform Priority:​​Best on Instagram Carousel @7 PM. Also share on LinkedIn @11 AM and Facebook @12 PM.​



​4️⃣ Theme: 🙏 Customer Appreciation / Thank You​
​Content Options:​

​●​ ​Static: “Thank you for trusting 4M Packs.”​

​●​ ​Reel: Montage of customer/distributor photos.​

​●​ ​Carousel: Weekly customer highlights.​

​●​ ​Story: Shoutout to loyal partners.​

​Focus:​​Customer Recognition​
​Audience:​​Buyers, Distributors, General Audience​

​SM Fact:​

​●​ ​Appreciation posts improve loyalty by​​25%​​.​

​●​ ​A thank-you post is like applause — it makes relationships stronger.​

​Why Sunday:​​A gentle gratitude post fits perfectly at the week’s close.​

​Platform Priority:​​Best on LinkedIn @11 AM. Also share on Instagram @6 PM and Facebook @1 PM.​



​5️⃣ Theme: 👀 Teaser for Next Week (Coming Soon)​
​Content Options:​

​●​ ​Static: “Big reveal on Monday.”​

​●​ ​Reel: Sneak peek of next product.​

​●​ ​Story: Countdown timer.​

​●​ ​Carousel: Blurred preview with “Stay tuned.”​

​Focus:​​Brand Awareness​
​Audience:​​Buyers, Followers, General Audience​

​SM Fact:​

​●​ ​Teasers boost next-day post engagement by​​20–30%​​.​

​●​ ​A teaser is like a movie trailer — it creates excitement for what’s next.​

​Why Sunday:​​Ensures anticipation and stronger Monday engagement.​

​Platform Priority:​​Best on Instagram Stories @7 PM. Also share on LinkedIn @12 PM and Facebook @12 PM.​



​6️⃣ Theme: 🌍 Industry Inspiration (Global Packaging Story)​
​Content Options:​

​●​ ​Carousel: “How eco packaging trends are reshaping the market.”​

​●​ ​Reel: Quick “Did you know?” industry insight.​

​●​ ​Static: Quote from industry leader.​

​●​ ​Infographic: Market growth snapshot.​

​Focus:​​Industry Knowledge​
​Audience:​​Export Clients, Industry Professionals​

​SM Fact:​

​●​ ​Industry knowledge posts improve credibility by​​40%​​.​

​●​ ​Sharing insights is like joining a classroom — it shows you’re informed.​

​Why Sunday:​​Weekend is ideal for reflection and light industry reading.​

​Platform Priority:​​Best on LinkedIn @9 AM. Also share on Instagram @5 PM and Facebook @12 PM.​



​🔄 Backup Options (if you want to swap)​

​🔄 🧘 Wellness / Balance Post​
​Share a reminder on balancing work and rest.​​Wellness = relatability​​for weekend audiences.​

​🔄 🗓️ “On This Day” Flashback​
​Highlight an old order, milestone, or photo.​​Nostalgia = stronger emotional connection.​


