%% Thursday = Authority & Proof Day

Why Thursday?

Thursday is when decision-makers prepare for end-of-week reviews and purchase discussions. It's the perfect day to post authority-driven,
proof-based content like certifications, data-backed insights, and social proof.

Themes for Thursday

=1 Certification / Audit Proof [ Testimonial (Video or Case Focused) [l Awards / Recognition Post
U] Data / Stats Showcase (Numbers That Matter) 5] Process Transparency (Trust-Building) £ Thought Leadership Post (Industry POV)

How These Themes Help

Thursday’s themes are built for credibility and authority. They show that 4M Packs is not just another supplier but a reliable, certified, and
trusted brand.

e Certifications & Awards act as stamps of approval.
e Testimonials & Case Studies provide social proof.
e Data & Transparency Posts give confidence through clarity.

e Thought Leadership makes the brand look future-focused and knowledgeable.

Together, these posts prepare buyers to trust and shortlist 4M Packs as a serious supplier before the week closes.



.l Theme: - Certification / Audit Proof

Content Options:

e Static: ISO certificate highlight.
e Carousel: “3 certifications proving our quality.”
e Reel: Quick scan of audit papers/factory compliance.

e Infographic: “What ISO 9001:2015 means for buyers.”

Focus: Company Proof
Audience: Export Buyers, Distributors

SM Fact:

e Certification-focused posts boost export trust by 60%.

e A certificate is like a passport — without it, global buyers won’t move forward.

Why Thursday: Buyers are preparing weekly reports — credibility posts stand out.

Platform Priority: Best on LinkedIln @10 AM. Also share on Instagram @3 PM and Facebook @12 PM.




1 Theme: ®: Testimonial (Video / Case Focused)

Content Options:

e Video reel: Client short testimonial.
e Carousel: Case — Problem — Solution — Result.
e Static: Client quote with name/company.

e Infographic: “3 client wins powered by 4M Packs.”

Focus: Customer Proof
Audience: B2B Buyers, Distributors

SM Fact:

e 90% of B2B buyers trust peer recommendations over ads.

e A testimonial is like word-of-mouth at a trade fair — unbeatable for credibility.

Why Thursday: Mid-late week is when purchase decisions are discussed — testimonials influence final calls.

Platform Priority: Best on LinkedIln @12 PM. Also share on Instagram Reels @6 PM and Facebook @1 PM.




=] Theme: & Awards / Recognition Post

Content Options:

e Static: Award/trophy photo.
e Carousel: “Our recognitions over the years.”
e Reel: Award ceremony highlight or brand mention.

e Infographic: “Recognized by [Association/Body].”
Focus: Company
Audience: Export Clients, Partners, B2B Buyers

SM Fact:

e Award posts increase brand trust by 40%.

e An award is like a seal on a product — it tells buyers you're not just good, you’re proven.

Why Thursday: Perfect day to showcase recognition when credibility matters most.

Platform Priority: Best on LinkedIn @9 AM. Also share on Instagram @6 PM and Facebook @12 PM.




] Theme: ;| Data/ Stats Showcase

Content Options:

e Static: “500+ distributors served.”
e Carousel: Key numbers (export %, units sold/month).
e Reel: Animated numbers with upbeat music.

e Infographic: Market share / growth highlights.

Focus: Company Strength
Audience: Buyers, Industry Professionals

SM Fact:

e Data-driven posts are 70% more likely to be saved.

e Numbers are like receipts — they prove the claim without needing extra words.

Why Thursday: Buyers trust numbers midweek when shortlisting suppliers.

Platform Priority: Best on LinkedIn Carousel @11 AM. Also share on Instagram @7 PM and Facebook @1 PM.




] Theme: @, Process Transparency

Content Options:

e Reel: Factory clip — “From raw material — finished product.
e Carousel: “5 steps of our packaging process.”
e Static: Team with checklist image.

e Infographic: Compliance steps — QC checks.
Focus: Company Proof
Audience: Export Buyers, Auditors, Partners

SM Fact:

e Transparency-focused posts raise buyer trust by 35%.

e Showing your process is like an open kitchen — customers trust what they can see.

Why Thursday: Trust-building posts strengthen credibility before the weekend.

Platform Priority: Best on LinkedIln @11 AM. Also share on Instagram Reels @6 PM and Facebook @12 PM.




21 Theme: Thought Leadership (Industry POV)

Content Options:

e Static: Quote from CEO on industry trend.
e Carousel: “3 changes shaping packaging in 2025.”
e Reel: Short opinion piece with captions.

e Infographic: Prediction + brand POV.

Focus: Mixed (Company/Industry)
Audience: Export Buyers, Industry Professionals

SM Fact:

e Thought-leadership posts get 2x higher Linkedln engagement.

e A POV postis like joining a panel discussion — it shows you belong with industry leaders.

Why Thursday: Mid-late week is when professionals seek industry updates.

Platform Priority: Best on LinkedIln @9 AM. Also share on Instagram @7 PM and Facebook @1 PM.




2] Backup Options (if you want to swap)

=] & Product Lab Test Proof
Show packaging under lab-style durability or safety test. Lab proof = authority.

21 @ Supply Chain Reliability Highlight
Show how orders are packed and shipped quickly. Reliable supply = buyer confidence.



