%% Tuesday = Knowledge & Trust Day (Power Version)

Why Tuesday?

Tuesday is perfect for powerful credibility and proof-driven posts. Buyers are fully in work mode and want suppliers who show real product
strength, achievements, industry expertise, and partnerships.

Themes for Tuesday
1 . Durability / Product Testing Demo 1 :: Product Comparison (PET vs Glass, Transparent vs Milky, etc.)

=] & Milestone / Achievement Post [[] g8 Distributor / Partner Feature 1 /3l Industry Fact (Food Packaging)
1 . Innovation / Patented Design Highlight

How These Themes Help

Tuesday’s themes combine proof + authority. They give buyers confidence that 4M Packs is a serious, trustworthy, and forward-looking
supplier.

e Durability Tests & Product Comparisons prove product strength and help buyers make informed choices.
e Milestones & Partner Features highlight reliability and trust by association.
e Industry Facts & Innovation Posts position 4M Packs as a knowledgeable and future-ready player in packaging.

Together, these posts build a mix of strength, proof, and expertise — exactly what buyers want mid-week.




.l Theme: - Durability / Product Testing Demo

Content Options:

e Reel: Shake/spill test (juice glass with lid on).
e Carousel: “3 tests our containers pass” (stacking, spill-proof, seal strength).
e Static: Before/After test result.

e Infographic: Lab-test inspired “Our product VS average market product.”
Focus: Product
Audience: Distributors, Restaurants, Export Buyers
SM Fact:

e Testing/demo posts increase buyer confidence by 60%.

e A durability test is like a live taste-test — it proves the promise, not just talks about it.

Why Tuesday: Builds product trust through visible proof right when buyers are evaluating options mid-week.

Platform Priority: Best on LinkedIln @10 AM. Also share on Instagram Reels @6 PM and Facebook @1 PM.




] Theme: 2 Product Comparison
Content Options:
e Carousel: PET vs Glass (pros/cons, weight, safety).
e Reel: Transparent vs Milky containers (side-by-side showcase).
e Infographic: “Why distributors prefer PET — lighter, safer, cost-effective.”
e Static: Single strong comparison chart.
Focus: Product/Customer
Audience: Distributors, Restaurants, End Users
SM Fact:

e Comparison posts get 2x more comments (people love to pick sides).

e A comparison post is like a product demo at a trade fair — buyers choose what fits them.

Why Tuesday: Keeps buyers engaged, educates them, and sparks discussion.

Platform Priority: Best on LinkedIn Carousel @11 AM. Also share on Instagram @7 PM and Facebook @12 PM.




] Theme: & Milestone / Achievement Post

Content Options:

e Static: “Trusted since 2011” — highlight 14 years in packaging.
e Carousel: Key numbers (20+ years’ CEO experience, 5+ patents, 500+ distributors).
e Reel: Timeline growth — “From Coimbatore to France.”

e Infographic: “4M Packs in Numbers.”

Focus: Company
Audience: Export Clients, B2B Buyers
SM Fact:

e Milestone posts get 2.3x more engagement when tagged with #growth #success.

e Sharing milestones is like showing your report card — buyers want proof of consistency.

Why Tuesday: Mid-week = credibility check. Buyers trust stable, long-term suppliers.

Platform Priority: Best on LinkedIn @9 AM. Also share on Instagram @6 PM and Facebook @12 PM.




] Theme: g& Distributor / Partner Feature

Content Options:

e Photo: Distributor with product (quote from them).

e Carousel: “Meet our partner in XYZ region.”

e Reel: Distributor testimonial clip.

e Infographic: Network map — where distributors operate.
Focus: Customer/Company
Audience: Distributors, B2B Buyers
SM Fact:

e Partner highlight posts increase trust by 55%.

e Featuring a distributor is like word-of-mouth marketing — trust spreads faster when others vouch for you.

Why Tuesday: Midweek is when buyers check supplier credibility — seeing trusted partners seals confidence.

Platform Priority: Best on LinkedIn @12 PM. Also share on Instagram @6 PM and Facebook @1 PM.




] Theme: ;! Industry Fact (Food Packaging)

Content Options:

e Static: “Global packaging market is $400B+.”
e Carousel: “3 trends shaping packaging in 2025.”
e Reel: Quick animated text: “Did you know...?”

e Infographic: India vs Global packaging market growth.

Focus: Mixed
Audience: Export Clients, Industry Professionals

SM Fact:

e Industry news posts get 25% more LinkedIn clicks.

e Sharing facts is like giving a headline — it positions you as an informed brand.

Why Tuesday: Adds authority and thought-leadership midweek.

Platform Priority: Best on LinkedIn @9 AM. Also share on Instagram @7 PM and Facebook @12 PM.




] Theme: | Innovation / Patented Design Highlight

Content Options:

e Static: Highlight one patented design.
e Carousel: “What makes this design innovative.”
e Reel: Close-up — lid seal mechanism, in-mold labeling.

e Infographic: Comparison between patented vs regular design.

Focus: Company/Product
Audience: Export Buyers, Distributors

SM Fact:

e “Innovation” posts get 3x more LinkedIn impressions.

e |nnovation in packaging is like a chef revealing a secret recipe — it excites the audience.

Why Tuesday: Showcases forward-thinking — positions 4M Packs as an innovative, not just generic, supplier.

Platform Priority: Best on LinkedIln @10 AM. Also share on Instagram @6 PM and Facebook @12 PM.




5] Backup Options (if you want to swap)

=1 @ Export Showcase (Regions Served, Export-Ready Shipments)
Highlight exports to France, Middle East, or Europe with visuals of shipments. Signals global credibility and export readiness.

=l # End-Use Case (Biryani Packed, Juice Sealed, Restaurant POV)
Show products in real use (biryani boxes, juice glasses, sweet containers). Highly visual and relatable for distributors/restaurants.

1 @ SKU Variety Showcase (One Supplier, Many Solutions)
Highlight a wide range of products in a single post. Appeals to buyers who want one-stop sourcing.

&l & Tamper-Proof Packaging Highlight (Safety & Trust)
Demonstrate seal strength with a reel or carousel. Buyers care about safety — instant credibility boost.



