% Wednesday = Midweek Push

Why Wednesday?

Midweek is when engagement is highest across most platforms. Buyers are active, employees scroll during breaks, and distributors check in
for updates. It’s the perfect day to post interactive, discussion-driven content that boosts reach and builds visibility.

Themes for Wednesday

=l Poll / This-or-That (Engagement Post)

] Trending Reel (Audio/Style Adaptation)
%1 Quick Tip / Hack (Snackable Content)

1 Behind-the-Scenes (Humanizing Content)
=1 Myth vs Fact (Educational Twist)

] Case Study / Mini Success Story

How These Themes Help
Wednesday themes are designed to push interaction and energy right when audience activity peaks.

e Polls & Trending Reels invite direct responses — boosting algorithm reach.
e Quick Tips & Myth vs Fact provide snackable, save-worthy knowledge.

e Behind-the-Scenes & Case Studies keep the brand relatable, while still highlighting credibility.

Together, these posts ensure a midweek spike in engagement that keeps the brand consistently visible and top-of-mind.



_l Theme: ;| Poll/ This-or-That

Content Options:

e Carousel or Story Poll: “Transparent vs Milky containers — which do you prefer?”

e LinkedIn Poll: “What matters most in packaging? Durability / Price / Eco-friendliness.”
e Story sticker poll on Instagram with product images.

Focus: Customer Engagement
Audience: Buyers, Restaurants, Distributors

SM Fact:

e Poll posts generate 3x higher engagement than static posts.

e A poll is like asking customers to choose from a menu — people love giving their opinion.

Why Wednesday: Midweek = audiences are active and open to light, interactive posts.

Platform Priority: Best on Instagram Stories @11 AM. Also post on LinkedIn Polls @12 PM and Facebook @1 PM.




] Theme: J? Trending Reel (Audio/Style Adaptation)

Content Options:

e Use trending background music with packaging footage.

e Reel: “Pack, Seal, Deliver” synced with beat.

e Fun style: “Expectation vs Reality” — messy packaging vs. 4M Packs packaging.
Focus: Mixed (Product + Engagement)
Audience: Restaurants, SMEs, Younger Business Owners

SM Fact:

e Trending audio boosts reel reach by 30-50%.

e Using trends is like joining a festival dance — more people notice when you're part of the crowd.

Why Wednesday: Midweek is peak scroll time for reels — perfect to capture visibility.

Platform Priority: Best on Instagram Reels @7 PM. Also share shorter cuts on LinkedIin @11 AM and Facebook @6 PM.




=] Theme: 4 Quick Tip / Hack

Content Options:

e Carousel: “Seal tight = saves 20% storage space.”

e Reel: 15-sec hack — “How to stack containers efficiently.

e Static: One-liner tip with product photo.

Focus: Customer Value
Audience: Restaurants, Cloud Kitchens, SMEs
SM Fact:

e Hack-style content gets 2x more saves because it's practical.

e Atip post is like a shortcut recipe — quick, useful, and shareable.

Why Wednesday: Bite-sized tips keep audiences engaged in the middle of their workweek.

Platform Priority: Best on Instagram Carousel @11 AM. Also share on LinkedIn @2 PM and Facebook @12 PM.




] Theme: i@ Behind-the-Scenes

Content Options:

e Reel: Team working in the factory.
e Carousel: “Day in the life of 4M Packs.”

e Photo: Team shot with a short caption.
Focus: Company / Human Touch
Audience: Distributors, Export Buyers, Employees
SM Fact:

e BTS posts raise trust by 45%.

e Showing behind-the-scenes is like letting people into your kitchen — they trust what they can see.

Why Wednesday: Humanizes the brand in the middle of product-heavy posts.

Platform Priority: Best on Instagram Reels @6 PM. Also share on Linkedin @11 AM and Facebook @1 PM.




] Theme: XX Myth vs Fact

Content Options:

e Carousel: “Myth: PET isn’t strong. Fact: Carries 5x its weight.
e Infographic: “3 myths about food packaging.”

e Reel: Text overlay “Myth vs Fact” with visuals.

Focus: Education
Audience: Buyers, Restaurants, Industry Professionals

SM Fact:

e Myth-busting posts get 25% higher saves.

e Myth vs Fact is like correcting a rumor — people remember when you set it straight.

Why Wednesday: Engages midweek curiosity and positions the brand as an authority.

Platform Priority: Best on LinkedIn Carousel @10 AM. Also share on Instagram @7 PM and Facebook @12 PM.




.1 Theme: _ Case Study / Mini Success Story

Content Options:

e Carousel: “How a distributor reduced losses using our containers.”
o Reel: Before/After story of a client.
e Static: Client quote + result stat.

e Infographic: “Problem — Solution — Result.”

Focus: Customer Proof
Audience: Export Buyers, Distributors

SM Fact:

e Case study posts convert 2x better than generic product posts.

e A case study is like a testimonial with numbers — proof speaks louder than words.

Why Wednesday: Midweek buyers look for suppliers with a proven record — perfect timing for results-driven posts.

Platform Priority: Best on LinkedIln @12 PM. Also share on Instagram @6 PM and Facebook @1 PM.




2] Backup Options (if you want to swap)

=] 2~ Market Trend Post (Seasonal / Festival Demand)
Highlight seasonal packaging demand — e.g., “Summer = juice glasses peak sales.” Trends = relevance, perfect for catching buyers’
attention.

8 Step-by-Step Explainer Post
Carousel or reel: “How our containers go from production — packing — delivery.” Adds clarity and feels educational.



