%% Monday = Buyer Focus Day

Why Monday?

B2B buyers kick off their week by exploring suppliers, making Monday the best day for credibility-driven content. LinkedIn activity peaks in
the morning, and buyers are more open to discovering products and brands that can support their business for the week ahead.

Themes for Monday

©1 Product Spotlight [ Customer Education Tip £l Packaging in Real Use [} Eco Awareness [ Motivation Quote [ Testimonial

How These Themes Help

Monday’s themes are designed to build trust, spark curiosity, and educate buyers right at the start of their week. By mixing product-focused
content with education and proof of customer success, we give buyers strong reasons to pause and engage.

e Product Spotlight & Packaging in Real Use show the strength and reliability of our products in action, giving buyers confidence.
e Customer Education Tips add value with practical knowledge, making the content “save-worthy” instead of just scroll-past.

e Testimonials bring in trust through social proof, while Quotes & Eco Awareness balance the day with lighter, value-driven posts that
humanize the brand.

Together, these themes create a healthy mix of knowledge, credibility, and relatability, which is exactly what buyers look for on
Monday when they’re planning their business week.



=l @ Product Spotlight: Food Container

Content Options:

e Static showcase (high-res photo + specs)
e Carousel (“One product, three uses”)
e Reel demo (lid closing / spill-proof)

e Infographic (benefits at a glance)
Focus: Product
Audience: Distributors & Global Buyers
SM Fact:

e Product posts with clear specs get 2.5% more saves.

e A product post without details is like a food menu without prices — people look but don’t order.

Why Monday: Buyers kick off their week evaluating suppliers — perfect time for product intros.

Platform Priority: Best on LinkedIn @10 AM (buyers scroll at work start). Also share on Instagram @6 PM (restaurants after business) and
Facebook @12 PM (lunch break scrollers).



] s& Customer Education Tip

Content Options:

e Carousel (“3 storage tips”)
e Reel (quick tip with captions)
e Before/After post (wrong vs right usage)

e FAQ graphic (common buyer Q)
Focus: Customer
Audience: Restaurants / Cloud Kitchens
SM Fact:

e Educational posts receive 30-40% more saves than promotional ones.

e A good tip is like giving a free tasting sample — small effort, big trust.

Why Monday: Starting the week with useful advice builds trust with customers.

Platform Priority: Best on Instagram @11 AM (chefs scroll pre-lunch). Also share on Linkedln @3 PM (post-lunch learners) and Facebook
@12 PM.




=l ©@ Packaging in Real Use (Customer POV)

Content Options:

e Carousel (“From Kitchen — Packing — Customer”)
e Reel (staff filling containers — delivery handoff)
e Photo post (real restaurant use)

e Before/After reel (without vs with packaging)
Focus: Customer
Audience: Distributors, Restaurants, Export Buyers
SM Fact:

e Use-case posts generate 2x more inquiries than plain product photos.

e Showing packaging in action is like a chef plating the food — presentation sells more than ingredients.

Why Monday: Practical, real-life proof early in the week makes buyers confident about product reliability.

Platform Priority: Best on LinkedIn @11 AM (buyers love use cases). Also share on Instagram Reels @6 PM (BTS style works) and Facebook
@1 PM.




=l ©® Eco Awareness / Responsible Use

Content Options:

e Carousel (“How to dispose responsibly”)
e Reel (recycling awareness)
e Stat post (global waste numbers)

e Quote graphic (“Packaging is the silent salesman”)

Focus: Customer
Audience: End Users / Global Awareness

SM Fact:

e Eco-tagged posts see 20% higher reach.

e [Eco messaging is like adding “sugar-free” to food — not everyone buys it, but it grabs attention.

Why Monday: Reminds buyers of brand responsibility at the start of the week.

Platform Priority: Best on Instagram @3 PM (eco-content peaks midday). Also share on LinkedIin @10 AM (CSR-focused professionals) and
Facebook @7 PM.




=l . Quote / Motivation (Industry + Growth)

Content Options:

e Quote poster (industry/business growth)
e Story poll (“Which motivates more: Innovation or Consistency?”)
e Carousel (quote + short explainer)

e Animated video reel (text + music)

Focus: Mixed
Audience: Buyers & Staff

SM Fact:

e Motivational posts get 2x more comments on Mondays.

e A Monday quote is like morning coffee — small, but energizing.

Why Monday: Motivates both team & professional network to start the week strong.

Platform Priority: Best on Linkedln @9 AM (morning inspiration). Also share on Instagram Stories @10 AM and Facebook @8 AM.




1 @ Testimonial / Client Story

Content Options:
e Quote graphic (customer line + name)
e Video reel (short testimonial clip)
e Carousel (before/after results)

e Photo post (client with product + caption)

Focus: Customer
Audience: Buyers & Distributors

SM Fact:

e 90% of B2B buyers trust peer recommendations over ads.

e A testimonial is like word-of-mouth at a trade fair — nothing convinces better.

Why Monday: Fresh testimonials inspire confidence early in the week.

Platform Priority: Best on Linkedln @12 PM (midday credibility scroll). Also share on Instagram @6 PM and Facebook @1 PM.

s Phase 1 Reminder:

Planned = 5, Publish = 3 strong — Consistency beats random posting.
Best 3 picks for Monday: Product Spotlight + Packaging in Real Use + Testimonial.



2] Backup Options (if you want to swap)

&1 »t New Arrival / Product Launch Highlight
Kick off the week by showcasing a new product or design (e.g., a new juice glass). Perfect for grabbing early-week attention. New launches
= excitement + freshness.

&1 4 Market Demand Highlight (Trending Use Case)
Show how certain containers are in high demand this season (e.g., festival packaging, wedding catering, summer juices). Trending =
relevance — catches buyer interest.

=] & Vision / Brand Value Post
Start the week by sharing the brand’s vision, mission, or promise (e.g., “Trusted packaging partner for global food businesses”). Vision
posts = long-term trust — helps position the brand as serious and reliable.

&1 T Quick Hack / Short Tip for Buyers
A “fast fact” or “quick hack” related to using containers — e.g., “Seal tight — saves 20% storage space.” Short, useful, and scroll-stopping.
Quick hacks = shareable + save-worthy.



%% Tuesday = Knowledge & Trust Day (Power Version)

Why Tuesday?

Tuesday is perfect for powerful credibility and proof-driven posts. Buyers are fully in work mode and want suppliers who show real product
strength, achievements, industry expertise, and partnerships.

Themes for Tuesday
1 . Durability / Product Testing Demo 1 :: Product Comparison (PET vs Glass, Transparent vs Milky, etc.)

=] & Milestone / Achievement Post [[] g8 Distributor / Partner Feature 1 /3l Industry Fact (Food Packaging)
1 . Innovation / Patented Design Highlight

How These Themes Help

Tuesday’s themes combine proof + authority. They give buyers confidence that 4M Packs is a serious, trustworthy, and forward-looking
supplier.

e Durability Tests & Product Comparisons prove product strength and help buyers make informed choices.
e Milestones & Partner Features highlight reliability and trust by association.
e Industry Facts & Innovation Posts position 4M Packs as a knowledgeable and future-ready player in packaging.

Together, these posts build a mix of strength, proof, and expertise — exactly what buyers want mid-week.




.l Theme: - Durability / Product Testing Demo

Content Options:

e Reel: Shake/spill test (juice glass with lid on).
e Carousel: “3 tests our containers pass” (stacking, spill-proof, seal strength).
e Static: Before/After test result.

e Infographic: Lab-test inspired “Our product VS average market product.”
Focus: Product
Audience: Distributors, Restaurants, Export Buyers
SM Fact:

e Testing/demo posts increase buyer confidence by 60%.

e A durability test is like a live taste-test — it proves the promise, not just talks about it.

Why Tuesday: Builds product trust through visible proof right when buyers are evaluating options mid-week.

Platform Priority: Best on LinkedIln @10 AM. Also share on Instagram Reels @6 PM and Facebook @1 PM.




] Theme: 2 Product Comparison
Content Options:
e Carousel: PET vs Glass (pros/cons, weight, safety).
e Reel: Transparent vs Milky containers (side-by-side showcase).
e Infographic: “Why distributors prefer PET — lighter, safer, cost-effective.”
e Static: Single strong comparison chart.
Focus: Product/Customer
Audience: Distributors, Restaurants, End Users
SM Fact:

e Comparison posts get 2x more comments (people love to pick sides).

e A comparison post is like a product demo at a trade fair — buyers choose what fits them.

Why Tuesday: Keeps buyers engaged, educates them, and sparks discussion.

Platform Priority: Best on LinkedIn Carousel @11 AM. Also share on Instagram @7 PM and Facebook @12 PM.




] Theme: & Milestone / Achievement Post

Content Options:

e Static: “Trusted since 2011” — highlight 14 years in packaging.
e Carousel: Key numbers (20+ years’ CEO experience, 5+ patents, 500+ distributors).
e Reel: Timeline growth — “From Coimbatore to France.”

e Infographic: “4M Packs in Numbers.”

Focus: Company
Audience: Export Clients, B2B Buyers
SM Fact:

e Milestone posts get 2.3x more engagement when tagged with #growth #success.

e Sharing milestones is like showing your report card — buyers want proof of consistency.

Why Tuesday: Mid-week = credibility check. Buyers trust stable, long-term suppliers.

Platform Priority: Best on LinkedIn @9 AM. Also share on Instagram @6 PM and Facebook @12 PM.




] Theme: g& Distributor / Partner Feature

Content Options:

e Photo: Distributor with product (quote from them).

e Carousel: “Meet our partner in XYZ region.”

e Reel: Distributor testimonial clip.

e Infographic: Network map — where distributors operate.
Focus: Customer/Company
Audience: Distributors, B2B Buyers
SM Fact:

e Partner highlight posts increase trust by 55%.

e Featuring a distributor is like word-of-mouth marketing — trust spreads faster when others vouch for you.

Why Tuesday: Midweek is when buyers check supplier credibility — seeing trusted partners seals confidence.

Platform Priority: Best on LinkedIn @12 PM. Also share on Instagram @6 PM and Facebook @1 PM.




] Theme: ;! Industry Fact (Food Packaging)

Content Options:

e Static: “Global packaging market is $400B+.”
e Carousel: “3 trends shaping packaging in 2025.”
e Reel: Quick animated text: “Did you know...?”

e Infographic: India vs Global packaging market growth.

Focus: Mixed
Audience: Export Clients, Industry Professionals

SM Fact:

e Industry news posts get 25% more LinkedIn clicks.

e Sharing facts is like giving a headline — it positions you as an informed brand.

Why Tuesday: Adds authority and thought-leadership midweek.

Platform Priority: Best on LinkedIn @9 AM. Also share on Instagram @7 PM and Facebook @12 PM.




] Theme: | Innovation / Patented Design Highlight

Content Options:

e Static: Highlight one patented design.
e Carousel: “What makes this design innovative.”
e Reel: Close-up — lid seal mechanism, in-mold labeling.

e Infographic: Comparison between patented vs regular design.

Focus: Company/Product
Audience: Export Buyers, Distributors

SM Fact:

e “Innovation” posts get 3x more LinkedIn impressions.

e |nnovation in packaging is like a chef revealing a secret recipe — it excites the audience.

Why Tuesday: Showcases forward-thinking — positions 4M Packs as an innovative, not just generic, supplier.

Platform Priority: Best on LinkedIln @10 AM. Also share on Instagram @6 PM and Facebook @12 PM.




5] Backup Options (if you want to swap)

=1 @ Export Showcase (Regions Served, Export-Ready Shipments)
Highlight exports to France, Middle East, or Europe with visuals of shipments. Signals global credibility and export readiness.

=l # End-Use Case (Biryani Packed, Juice Sealed, Restaurant POV)
Show products in real use (biryani boxes, juice glasses, sweet containers). Highly visual and relatable for distributors/restaurants.

1 @ SKU Variety Showcase (One Supplier, Many Solutions)
Highlight a wide range of products in a single post. Appeals to buyers who want one-stop sourcing.

&l & Tamper-Proof Packaging Highlight (Safety & Trust)
Demonstrate seal strength with a reel or carousel. Buyers care about safety — instant credibility boost.



% Wednesday = Midweek Push

Why Wednesday?

Midweek is when engagement is highest across most platforms. Buyers are active, employees scroll during breaks, and distributors check in
for updates. It’s the perfect day to post interactive, discussion-driven content that boosts reach and builds visibility.

Themes for Wednesday

=l Poll / This-or-That (Engagement Post)

] Trending Reel (Audio/Style Adaptation)
%1 Quick Tip / Hack (Snackable Content)

1 Behind-the-Scenes (Humanizing Content)
=1 Myth vs Fact (Educational Twist)

] Case Study / Mini Success Story

How These Themes Help
Wednesday themes are designed to push interaction and energy right when audience activity peaks.

e Polls & Trending Reels invite direct responses — boosting algorithm reach.
e Quick Tips & Myth vs Fact provide snackable, save-worthy knowledge.

e Behind-the-Scenes & Case Studies keep the brand relatable, while still highlighting credibility.

Together, these posts ensure a midweek spike in engagement that keeps the brand consistently visible and top-of-mind.



_l Theme: ;| Poll/ This-or-That

Content Options:

e Carousel or Story Poll: “Transparent vs Milky containers — which do you prefer?”

e LinkedIn Poll: “What matters most in packaging? Durability / Price / Eco-friendliness.”
e Story sticker poll on Instagram with product images.

Focus: Customer Engagement
Audience: Buyers, Restaurants, Distributors

SM Fact:

e Poll posts generate 3x higher engagement than static posts.

e A poll is like asking customers to choose from a menu — people love giving their opinion.

Why Wednesday: Midweek = audiences are active and open to light, interactive posts.

Platform Priority: Best on Instagram Stories @11 AM. Also post on LinkedIn Polls @12 PM and Facebook @1 PM.




] Theme: J? Trending Reel (Audio/Style Adaptation)

Content Options:

e Use trending background music with packaging footage.

e Reel: “Pack, Seal, Deliver” synced with beat.

e Fun style: “Expectation vs Reality” — messy packaging vs. 4M Packs packaging.
Focus: Mixed (Product + Engagement)
Audience: Restaurants, SMEs, Younger Business Owners

SM Fact:

e Trending audio boosts reel reach by 30-50%.

e Using trends is like joining a festival dance — more people notice when you're part of the crowd.

Why Wednesday: Midweek is peak scroll time for reels — perfect to capture visibility.

Platform Priority: Best on Instagram Reels @7 PM. Also share shorter cuts on LinkedIin @11 AM and Facebook @6 PM.




=] Theme: 4 Quick Tip / Hack

Content Options:

e Carousel: “Seal tight = saves 20% storage space.”

e Reel: 15-sec hack — “How to stack containers efficiently.

e Static: One-liner tip with product photo.

Focus: Customer Value
Audience: Restaurants, Cloud Kitchens, SMEs
SM Fact:

e Hack-style content gets 2x more saves because it's practical.

e Atip post is like a shortcut recipe — quick, useful, and shareable.

Why Wednesday: Bite-sized tips keep audiences engaged in the middle of their workweek.

Platform Priority: Best on Instagram Carousel @11 AM. Also share on LinkedIn @2 PM and Facebook @12 PM.




] Theme: i@ Behind-the-Scenes

Content Options:

e Reel: Team working in the factory.
e Carousel: “Day in the life of 4M Packs.”

e Photo: Team shot with a short caption.
Focus: Company / Human Touch
Audience: Distributors, Export Buyers, Employees
SM Fact:

e BTS posts raise trust by 45%.

e Showing behind-the-scenes is like letting people into your kitchen — they trust what they can see.

Why Wednesday: Humanizes the brand in the middle of product-heavy posts.

Platform Priority: Best on Instagram Reels @6 PM. Also share on Linkedin @11 AM and Facebook @1 PM.




] Theme: XX Myth vs Fact

Content Options:

e Carousel: “Myth: PET isn’t strong. Fact: Carries 5x its weight.
e Infographic: “3 myths about food packaging.”

e Reel: Text overlay “Myth vs Fact” with visuals.

Focus: Education
Audience: Buyers, Restaurants, Industry Professionals

SM Fact:

e Myth-busting posts get 25% higher saves.

e Myth vs Fact is like correcting a rumor — people remember when you set it straight.

Why Wednesday: Engages midweek curiosity and positions the brand as an authority.

Platform Priority: Best on LinkedIn Carousel @10 AM. Also share on Instagram @7 PM and Facebook @12 PM.




.1 Theme: _ Case Study / Mini Success Story

Content Options:

e Carousel: “How a distributor reduced losses using our containers.”
o Reel: Before/After story of a client.
e Static: Client quote + result stat.

e Infographic: “Problem — Solution — Result.”

Focus: Customer Proof
Audience: Export Buyers, Distributors

SM Fact:

e Case study posts convert 2x better than generic product posts.

e A case study is like a testimonial with numbers — proof speaks louder than words.

Why Wednesday: Midweek buyers look for suppliers with a proven record — perfect timing for results-driven posts.

Platform Priority: Best on LinkedIln @12 PM. Also share on Instagram @6 PM and Facebook @1 PM.




2] Backup Options (if you want to swap)

=] 2~ Market Trend Post (Seasonal / Festival Demand)
Highlight seasonal packaging demand — e.g., “Summer = juice glasses peak sales.” Trends = relevance, perfect for catching buyers’
attention.

8 Step-by-Step Explainer Post
Carousel or reel: “How our containers go from production — packing — delivery.” Adds clarity and feels educational.



%% Thursday = Authority & Proof Day

Why Thursday?

Thursday is when decision-makers prepare for end-of-week reviews and purchase discussions. It's the perfect day to post authority-driven,
proof-based content like certifications, data-backed insights, and social proof.

Themes for Thursday

=1 Certification / Audit Proof [ Testimonial (Video or Case Focused) [l Awards / Recognition Post
U] Data / Stats Showcase (Numbers That Matter) 5] Process Transparency (Trust-Building) £ Thought Leadership Post (Industry POV)

How These Themes Help

Thursday’s themes are built for credibility and authority. They show that 4M Packs is not just another supplier but a reliable, certified, and
trusted brand.

e Certifications & Awards act as stamps of approval.
e Testimonials & Case Studies provide social proof.
e Data & Transparency Posts give confidence through clarity.

e Thought Leadership makes the brand look future-focused and knowledgeable.

Together, these posts prepare buyers to trust and shortlist 4M Packs as a serious supplier before the week closes.



.l Theme: - Certification / Audit Proof

Content Options:

e Static: ISO certificate highlight.
e Carousel: “3 certifications proving our quality.”
e Reel: Quick scan of audit papers/factory compliance.

e Infographic: “What ISO 9001:2015 means for buyers.”

Focus: Company Proof
Audience: Export Buyers, Distributors

SM Fact:

e Certification-focused posts boost export trust by 60%.

e A certificate is like a passport — without it, global buyers won’t move forward.

Why Thursday: Buyers are preparing weekly reports — credibility posts stand out.

Platform Priority: Best on LinkedIln @10 AM. Also share on Instagram @3 PM and Facebook @12 PM.




1 Theme: ®: Testimonial (Video / Case Focused)

Content Options:

e Video reel: Client short testimonial.
e Carousel: Case — Problem — Solution — Result.
e Static: Client quote with name/company.

e Infographic: “3 client wins powered by 4M Packs.”

Focus: Customer Proof
Audience: B2B Buyers, Distributors

SM Fact:

e 90% of B2B buyers trust peer recommendations over ads.

e A testimonial is like word-of-mouth at a trade fair — unbeatable for credibility.

Why Thursday: Mid-late week is when purchase decisions are discussed — testimonials influence final calls.

Platform Priority: Best on LinkedIln @12 PM. Also share on Instagram Reels @6 PM and Facebook @1 PM.




=] Theme: & Awards / Recognition Post

Content Options:

e Static: Award/trophy photo.
e Carousel: “Our recognitions over the years.”
e Reel: Award ceremony highlight or brand mention.

e Infographic: “Recognized by [Association/Body].”
Focus: Company
Audience: Export Clients, Partners, B2B Buyers

SM Fact:

e Award posts increase brand trust by 40%.

e An award is like a seal on a product — it tells buyers you're not just good, you’re proven.

Why Thursday: Perfect day to showcase recognition when credibility matters most.

Platform Priority: Best on LinkedIn @9 AM. Also share on Instagram @6 PM and Facebook @12 PM.




] Theme: ;| Data/ Stats Showcase

Content Options:

e Static: “500+ distributors served.”
e Carousel: Key numbers (export %, units sold/month).
e Reel: Animated numbers with upbeat music.

e Infographic: Market share / growth highlights.

Focus: Company Strength
Audience: Buyers, Industry Professionals

SM Fact:

e Data-driven posts are 70% more likely to be saved.

e Numbers are like receipts — they prove the claim without needing extra words.

Why Thursday: Buyers trust numbers midweek when shortlisting suppliers.

Platform Priority: Best on LinkedIn Carousel @11 AM. Also share on Instagram @7 PM and Facebook @1 PM.




] Theme: @, Process Transparency

Content Options:

e Reel: Factory clip — “From raw material — finished product.
e Carousel: “5 steps of our packaging process.”
e Static: Team with checklist image.

e Infographic: Compliance steps — QC checks.
Focus: Company Proof
Audience: Export Buyers, Auditors, Partners

SM Fact:

e Transparency-focused posts raise buyer trust by 35%.

e Showing your process is like an open kitchen — customers trust what they can see.

Why Thursday: Trust-building posts strengthen credibility before the weekend.

Platform Priority: Best on LinkedIln @11 AM. Also share on Instagram Reels @6 PM and Facebook @12 PM.




21 Theme: Thought Leadership (Industry POV)

Content Options:

e Static: Quote from CEO on industry trend.
e Carousel: “3 changes shaping packaging in 2025.”
e Reel: Short opinion piece with captions.

e Infographic: Prediction + brand POV.

Focus: Mixed (Company/Industry)
Audience: Export Buyers, Industry Professionals

SM Fact:

e Thought-leadership posts get 2x higher Linkedln engagement.

e A POV postis like joining a panel discussion — it shows you belong with industry leaders.

Why Thursday: Mid-late week is when professionals seek industry updates.

Platform Priority: Best on LinkedIln @9 AM. Also share on Instagram @7 PM and Facebook @1 PM.




2] Backup Options (if you want to swap)

=] & Product Lab Test Proof
Show packaging under lab-style durability or safety test. Lab proof = authority.

21 @ Supply Chain Reliability Highlight
Show how orders are packed and shipped quickly. Reliable supply = buyer confidence.



“ Friday = Engagement & Brand Personality Day

Why Friday?

Fridays are high-energy but relaxed — audiences are winding down from the week. It's the perfect day to post interactive, fun, and
personality-driven content that keeps the brand visible and relatable before the weekend.

Themes for Friday

=l Fun Fact/ Did You Know (Packaging Insights) & Interactive Quiz or Puzzle ] Meme / Relatable Industry Humor
1 Employee Voice / Culture Post (£l Flashback / Throwback (Brand Journey) [ “Save This Tip” Style Quick Carousel

How These Themes Help
Friday’s themes are designed to humanize the brand and encourage engagement.

e Fun Facts, Quizzes, and Memes invite comments, saves, and shares.
e Employee Voice & Flashbacks show personality and culture.

e Saveable Tips ensure content continues working even over the weekend.

Together, these posts give the brand a warmer personality while still keeping professional credibility intact.



_l Theme: 2 Fun Fact/ Did You Know

Content Options:

e Static: “Did you know PET can be recycled up to X times?”
e Carousel: “5 surprising facts about food packaging.”
e Reel: Animated text with upbeat music.

e Infographic: Fun stats + visuals.
Focus: Education + Engagement
Audience: General Buyers, End Users, Industry
SM Fact:

e Fun facts get 30% more shares than plain posts.

e Afun factis like trivia at a party — people love passing it on.

Why Friday: Light, interesting content works best before the weekend.

Platform Priority: Best on Instagram @6 PM. Also share on Linkedln @11 AM and Facebook @12 PM.




] Theme: @ Interactive Quiz or Puzzle

Content Options:

e Story quiz: “Guess which product holds 500ml?”
e Carousel: “Which one is microwave safe?” — reveal at the end.
e Reel: Quick quiz with captions.
e Static: Puzzle-style question — “Spot the difference.”
Focus: Engagement
Audience: Restaurants, End Users, Students, SMEs

SM Fact:

e Quizzes generate 2x higher comment rates.

e A quizis like a riddle — people can't resist trying to answer.

Why Friday: Encourages playful engagement when audiences are more relaxed.

Platform Priority: Best on Instagram Stories @8 PM. Also share on Linkedin @12 PM and Facebook @1 PM.




=] Theme: & Meme / Relatable Industry Humor

Content Options:

S

e Meme: “When the lid fits perfectly .
e Carousel: “Packaging struggles everyone relates to.”
e Reel: Industry inside-joke with trending sound.

e Static: Funny one-liner caption.
Focus: Brand Personality
Audience: Mixed (Distributors, Restaurants, Younger Audience)

SM Fact:

e Meme posts get 60% higher saves & shares.

e A meme is like a smile in a meeting — simple but unforgettable.

Why Friday: Humor fits perfectly with the casual Friday vibe.

Platform Priority: Best on Instagram Reels @7 PM. Also share on Facebook @9 PM and LinkedIn @11 AM (professional meme style).




] Theme: g8 Employee Voice / Culture Post

Content Options:

e Static: Employee spotlight (photo + quote).
e Reel: “A day in the life of our team.”
e Carousel: Employee stories — “What | love about working at 4M.”

e Story: Birthday/celebration inside office.
Focus: Company / Human Touch
Audience: Buyers, Employees, Partners
SM Fact:
e Employee-focused posts increase trust by 32%.

e Showing culture is like opening the office door — buyers see the people behind the brand.

Why Friday: Perfect for casual, human-centered content before the weekend.

Platform Priority: Best on LinkedIn @10 AM. Also share on Instagram @6 PM and Facebook @1 PM.




=l Theme: £ Flashback / Throwback (Brand Journey)

Content Options:

e Carousel: Old logo vs new logo.
e Static: “Ouir first product vs today.”
e Reel: Timeline clip.

e Infographic: Milestone highlights.

Focus: Company Story
Audience: Distributors, Export Buyers, Employees

SM Fact:

e Throwback posts get 25% more comments because they spark nostalgia.

e A throwback is like flipping an old album — people love seeing progress.

Why Friday: Nostalgic, light content resonates well going into the weekend.

Platform Priority: Best on LinkedIn @9 AM. Also share on Instagram @5 PM and Facebook @12 PM.




] Theme: # “Save This Tip” Carousel

Content Options:

e Carousel: “3 ways to use containers efficiently.”
e Reel: Hack reel ending with “Save this for later.”

e Static: Single bold tip with CTA “Save this post.”

e Infographic: Quick how-to visual.
Focus: Customer Value
Audience: Restaurants, SMEs, End Users

SM Fact:

e Posts with a clear “Save this” CTA get 40% more saves.

e A save tip is like a sticky note — people keep it for later.

Why Friday: Great for ensuring content lives beyond the weekend.

Platform Priority: Best on Instagram Carousel @11 AM. Also share on LinkedIn @2 PM and Facebook @12 PM.




2] Backup Options (if you want to swap)

] © Design Inspiration Post
Creative layouts or packaging inspiration shots. Visual inspiration = shareable content.

&1 % Customer POV Fun Post
User-generated content style — customers enjoying food in 4M Packs packaging. Relatable = engagement boost.



Saturday = Community & Awareness Day
Why Saturday?

Saturday is when audiences scroll more casually and have time to engage with community-driven and awareness content. It's the perfect
day to show responsibility, social connection, and brand values while still staying light and approachable.

Themes for Saturday

&l CSR/ Social Impact Post 1 Eco Awareness / Sustainability Tip £ Community Engagement (Festivals, Events, Local)

] Customer Shoutout / UGC (User-Generated Content) ] Awareness Day Tie-In (World Environment Day, etc.)
21 Quote / Inspiration (Weekend Motivation)

How These Themes Help

Saturday’s themes highlight values, awareness, and community connections.

e CSR & Eco Posts show responsibility and align with global buyer expectations.
e Community + Customer Shoutouts humanize the brand and build loyalty.

e Awareness Days & Quotes create relatability and easy engagement.

Together, these posts make the brand feel responsible, connected, and approachable on weekends.



.l Theme: L CSR/ Social Impact Post

Content Options:

e Static: Brand’s contribution to a social cause.

e Carousel: “3 ways we support our community.”

e Reel: Short CSR activity clip.

e Infographic: Impact numbers (e.g., X trees planted, X meals donated).
Focus: Company / Community
Audience: Export Buyers, Local Community, Partners
SM Fact:

e CSR posts boost positive brand sentiment by 40%.

e CSR content is like a handshake — it builds goodwill before business.

Why Saturday: Perfect for community-focused storytelling when audiences have more browsing time.

Platform Priority: Best on LinkedIln @11 AM. Also share on Instagram @6 PM and Facebook @1 PM.



1 Theme: @ Eco Awareness / Sustainability Tip

Content Options:

e Carousel: “How to reuse containers smartly.”
e Reel: Recycling tips demo.
e Static: Eco fact + product image.

e Infographic: Global eco stat + brand message.
Focus: Customer / Global Audience
Audience: End Users, Export Clients, Eco-Conscious Buyers

SM Fact:

e Eco posts see 20% higher reach.

e Talking eco is like adding “organic” to food — it attracts more attention.

Why Saturday: Casual scrollers are more open to awareness-driven messages.

Platform Priority: Best on Instagram Carousel @3 PM. Also share on LinkedIn @10 AM and Facebook @7 PM.




=l Theme: ¥ Community Engagement (Festivals, Events, Local)

Content Options:

e Static: “Happy Pongal from 4M Packs.”
e Carousel: Brand’s festive moments.
e Reel: Short cultural clip (local celebration).

e Infographic: How packaging supports events.

Focus: Community / Brand Personality
Audience: Local Buyers, General Audience

SM Fact:

e Festival/community posts get 50% higher shares.

e A festival greeting is like a smile — small but instantly connects.

Why Saturday: Weekend vibes align with cultural and community connections.

Platform Priority: Best on Instagram @10 AM. Also share on Facebook @9 AM and Linkedin @11 AM.




] Theme: ¢4 Customer Shoutout / UGC

Content Options:

e Photo: Customer using product (tag them).
e Carousel: “Best customer setups of the week.”
e Reel: Customer video clip.

e Static: Thank-you post.

Focus: Customer Recognition
Audience: Buyers, End Users

SM Fact:

e UGC posts increase engagement by 28%.

e A customer shoutout is like applause — it makes the community feel valued.

Why Saturday: Weekends are best for light, people-focused recognition posts.

Platform Priority: Best on Instagram Reels @7 PM. Also share on Facebook @12 PM and LinkedIin @2 PM.




=] Theme: %7 Awareness Day Tie-In
Content Options:
e Static: “World Food Safety Day” post with product tie-in.
e Carousel: Awareness facts + call-to-action.
e Reel: Animated “Did you know today is __ ?” clip.

e Infographic: Awareness day stats + brand angle.

Focus: Global Awareness
Audience: General Public, Buyers, Industry

SM Fact:

e Awareness day posts get 35% more impressions with hashtags.

e It's like joining a global conversation — you’re seen as part of the movement.

Why Saturday: Awareness posts fit perfectly on casual weekends when trending hashtags get attention.

Platform Priority: Best on Instagram @11 AM. Also share on Linkedln @9 AM and Facebook @1 PM.




21 Theme: Quote / Inspiration (Weekend Motivation)

Content Options:

e Static: Weekend positivity quote.
e Carousel: Quote + short explainer.
e Reel: Animated text with music.

e Story: Short motivational one-liner.

Focus: Mixed (Brand + Engagement)
Audience: General Audience, Staff, Partners

SM Fact:

e Motivational posts get 2x more saves on weekends.

e A weekend quote is like a coffee boost — refreshing and light.

Why Saturday: Ends the week with positivity and keeps the brand visible.

Platform Priority: Best on LinkedIln @9 AM. Also share on Instagram Stories @10 AM and Facebook @8 AM.




2] Backup Options (if you want to swap)

] & Local Business Collaboration Post
Feature a partner/local business that uses 4M Packs. Collaboration = community reach boost.

2! g Behind-the-Scenes Fun Post (Weekend Mood)
Show fun side of the team on a Saturday. Human touch = stronger connection.



Sunday = Light Inspiration & Reflection Day

Why Sunday?

Sunday is when audiences are more relaxed, reflective, and open to light, creative content. It's the best day to post inspirational, storytelling,
and design-focused content that keeps the brand visible without being heavy or pushy.

Themes for Sunday

©l Global Inspiration Story [ Brand Storytelling Post [l Creative Design Showcase [} Customer Appreciation / Thank You
=] Teaser for Next Week (Coming Soon) [ Industry Inspiration (Global Packaging Story)

How These Themes Help
Sunday’s themes are designed to wrap up the week with inspiration and relatability.

e Global Inspiration & Industry Stories spark curiosity and show global awareness.

e Brand Storytelling & Customer Appreciation humanize the company and build emotional connections.
e Creative Design Showcases entertain while reinforcing packaging credibility.

e Teasers ensure anticipation for the coming week.

Together, these posts keep the brand visible, positive, and memorable even on a slow-scroll weekend.



=l Theme: @ Global Inspiration Story

Content Options:

e Carousel: “How packaging innovations in Japan inspire the world.”
e Reel: Highlight of a global packaging case study.
e Static: Fact + visual from another country.
e Infographic: “3 packaging ideas from global markets.”
Focus: Industry Inspiration
Audience: Export Buyers, Professionals, Curious Audiences

SM Fact:

e Global trend posts boost shares by 30%.

e A global story is like travel — people love learning from outside their circle.

Why Sunday: Weekend readers enjoy light, global knowledge that inspires.

Platform Priority: Best on LinkedIn @9 AM. Also share on Instagram @5 PM and Facebook @12 PM.




1 Theme: _ Brand Storytelling Post

Content Options:

e Carousel: “Our first order back in 2011.”
e Reel: Founders/Team short story.
e Static: Then vs Now product highlight.

e Infographic: Short timeline story.
Focus: Company Story
Audience: Distributors, Local Buyers, Export Clients

SM Fact:

e Storytelling posts get 20% more comments than static product posts.

e A story is like a memory shared — it builds connection beyond business.

Why Sunday: Relaxed day = audiences have time to read and connect with the brand story.

Platform Priority: Best on LinkedIn @10 AM. Also share on Instagram @6 PM and Facebook @1 PM.




=] Theme: ©> Creative Design Showcase
Content Options:

e Carousel: Creative packaging designs/layouts.

e Reel: Slow-motion product styling video.

e Static: High-contrast product visual.

e Infographic: “Top 3 design inspirations from 4M Packs.
Focus: Product Creativity
Audience: Restaurants, SMEs, Creative Buyers

SM Fact:

e Creative showcases improve saves by 35%.

e A design post is like an art gallery — people enjoy and share what looks good.

Why Sunday: Visual, fun posts align with weekend leisure scrolling.

Platform Priority: Best on Instagram Carousel @7 PM. Also share on Linkedln @11 AM and Facebook @12 PM.




=l Theme: ., Customer Appreciation / Thank You

Content Options:

e Static: “Thank you for trusting 4M Packs.”
e Reel: Montage of customer/distributor photos.
e Carousel: Weekly customer highlights.

e Story: Shoutout to loyal partners.

Focus: Customer Recognition
Audience: Buyers, Distributors, General Audience
SM Fact:

e Appreciation posts improve loyalty by 25%.

e A thank-you post is like applause — it makes relationships stronger.

Why Sunday: A gentle gratitude post fits perfectly at the week’s close.

Platform Priority: Best on LinkedIln @11 AM. Also share on Instagram @6 PM and Facebook @1 PM.




=1 Theme: # Teaser for Next Week (Coming Soon)

Content Options:

e Static: “Big reveal on Monday.”
e Reel: Sneak peek of next product.
e Story: Countdown timer.

e Carousel: Blurred preview with “Stay tuned.”

Focus: Brand Awareness
Audience: Buyers, Followers, General Audience

SM Fact:

e Teasers boost next-day post engagement by 20-30%.

e A teaser is like a movie trailer — it creates excitement for what’s next.

Why Sunday: Ensures anticipation and stronger Monday engagement.

Platform Priority: Best on Instagram Stories @7 PM. Also share on Linkedin @12 PM and Facebook @12 PM.




1 Theme: @ Industry Inspiration (Global Packaging Story)

Content Options:

e Carousel: “How eco packaging trends are reshaping the market.”
e Reel: Quick “Did you know?” industry insight.
e Static: Quote from industry leader.

e Infographic: Market growth snapshot.

Focus: Industry Knowledge
Audience: Export Clients, Industry Professionals

SM Fact:

e Industry knowledge posts improve credibility by 40%.

e Sharing insights is like joining a classroom — it shows you're informed.

Why Sunday: Weekend is ideal for reflection and light industry reading.

Platform Priority: Best on LinkedIn @9 AM. Also share on Instagram @5 PM and Facebook @12 PM.




2! Backup Options (if you want to swap)

] & Wellness / Balance Post
Share a reminder on balancing work and rest. Wellness = relatability for weekend audiences.

=l % “On This Day” Flashback
Highlight an old order, milestone, or photo. Nostalgia = stronger emotional connection.



